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STATE-OF-THE-
ART
DIGITAL SCREENS




5 digital advertising screens in Slovakia and the Czech Republic

in the top 42 shopping centres

large LED outdoor and indoor screens

digital signage, elevators, pumps, digital projection

Slovak Post, medical facilities, wellness centres

with proprietary software that makes campaign planning and management easy
for everyone

and where you can check the progress and statistics of the campaign at any time
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15 MILLION
VIEWS OF OUR
ADS / MONTH



WE ARE A HIGHLY
E F F E CTIVE OAAA’s NIELSEN RESEARCH, AUGUST 2020

M E Dl U M NIELSEN DOOH - BILLBOARDS, STREET
FURNITURE, PLACE-BASED AND AIRPORTS

they registered DOOH

m with promo info

- a proven accelerator of the _ it
l ] ] —

target group's buying behaviour s Wiyt the nrara

spot and also made

a purchase

 in the busiest places where

customers are concentrated



5 FACTS ABOUT OOH
THAT ARE GOOD TO KNOW

0 consumers have seen some type of DOOH
98 Io ad In the last 30 days

(1) media experts say flexible buying options
67 IO are the top reason they are considering

programmatic DOOH

Market growth is estimated at 10.36% by 2026

) consumers notice O0OH advertising
83 IO while driving

0 urban respondents, after seeing an OOH
6 0 /o ad, searched online for the product

they saw

Zdroj: Vistar Media & Mfour 2021; ResearchandMarkets.com 2021; 0AAA & Harris Poll 2021; Posterscope 2020



SR: 19 x SM

- Bratislava, Avion Shopping Mall

- Bratislava, Obchodné centrum Bory Mall
- Bratislava, OC Retro

- Bratislava, Prior, Kamenné namestie

- Bratislava - Petrzalka, Galéria Petrzalka
- Bratislava, Shopping Palace

- Banska Bystrica, NC Terminal

- Humenné, OC Avenue

- KoSice, Atrium Optima

- KoSice, Aupark

- Liptovsky Mikulas, OC RGB

«Martin, OC Tulip

* Nitra, OD Prior

« Poprad, OC Forum

- PreSov, OC Novum

- Spiska Nova Ves, OC Madaras OD Prior Nitra i

* Trencin, OC Laugaricio 0C novum
+ Zilina, OC Mirage
- Zilina, OC Duben




CR: 22 x SM _

. Brno OC Futurum y = S e | |y i
- Brno, OC Campus e T meRy

. Brno, NC Kralovo Pole

. Brno, OC Letmo_

. Brno, OC Velky Spalicek
. Ceské Budéjovice, OC Gécko S e e sy .y i 2 ash
+  Hradec Kralové, OC Futurum iz UGmu TN e i
. Havirov, OC Elan : | ‘ 3 |
. Jihlava, Citypark i qi Citypark
. Karlovy Vary, OC Varyada
. Mlada Boleslav, Bondy Centrum
. Most, OC Central ! : |
. Ostrava, OC Futurum el | oc pLZEN

. Plzen, OC Plzen NS O T

. Praha, Quadrio Shopping

. Praha Novo Plaza

. Praha, OC Repy

. Praha, OC Galerie Harfa

. Praha, OD Kotva (+LED)

. Praha, OC Metropole Zlicin (2x LED)

. Praha, OC Cerny most (3x LED)

. Praha, OC Westfield Chodov (4x LED)
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OD Kofva (Praha)




SR: 24 X LED in/outdoor

Bratislava, Galvaniho / Ivanska Bratislava, Vajnorska, oproti Vivo Bratislava, Kral'ovsky dvor

é ..V_'J"fg-:‘_‘.r.r—’ . T =
KoSice, Stanicné namestie PreSov, GreSova ul.

Bratislava, OC Hron, Dudvazska
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PreSov, Encore the club
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Stropkov ' - : Néestie Sloboy, Banska Bystrica




CR: 11 x LED in/outdo

G

LURITY

P10 i B2k llea
LED outdoor OC Kotva, Praha

A el B

LED indoor OC Metropole Zli¢in, LFVD indOXIT:)OC Mgtr?]pole
food court, Praha Zlicin, u Alberta, Praha

> > 7 =N

LED indoor OC Cerny most, Food Court, Praha



LURITY

LED indoor OC Westfield Chodov,
Escalator to Albert groceries, Praha

N

LED indoor OC Westfield Chodov, Designer Gallery 2, Praha LED outdoor, Velké Mezifici



SLOVAK POST

Statewide, 70x, county and district locations, 1 million tickets issued/month = 1million+ people reached







Register

You will create an account in the online interface / in the
Lurity epplication. Through this account, you will be able to
continue to monitor end manage your campaigns, check
whether they are working as intended, as well as change and
upload visuals or videos,

Your ads will start running

Once the campaign is approved, it will begin to be displayed
@t the selected locations. Your ads will be rotated with other
ads submitted by other advertisers.

examples of campaings  —>

Create a campaign

It's very easy: 1) enter the name of your campaign, 2) select
locations according to your requirements or product focus
(shopping centers, welinesses or medical centers) or places
where your customers are located, 3) set the timing of the
campaign (min. 7 days), 4) upload a visual or video. Now the
campaign is submitted for approval

Campaign control

You can log in to your Lurity account at any time. You will see
the currant progress of your campaign and the status of
drawing the orders you have ordered. In addition, whenever
you need to update your campaign, you can change your
visuals or video - as many times as you want, and completely
free:)

-

un a campaign

We approve your campaign

Our administrators will evaluate whether your sd's visual or
video is in compliance with our terms and conditions, We'll
also check whether it's in competition with our screen’s:
aperators {eg, an ad for & fitness center at a rival fitness
center).

~10min.

APPROVAL PROCESS
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MEDIA AGENCIES
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PV, Wavemaker wb

ZM PanMedia Western

essencemediacom




BRANDS
1 SW@ @ w! % iStore

/365" @UniCredit

SLOVENSKAS NN

sporitelna

VUB BANK A

. —4 ’3" =
Kooperativa Al () DOVERA

VIENNA INSURANCE GROUP ZDRAVOTNA POISTOVNA
GENERALI

ik | E¥Y TEsco

Kaufland KVALITA PRE KAZDEHO
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BANKS & FINANCE

SLOVENSKA S
sporitelfa

Otvor si ucet a mozes
ziskat az 60 €

Viatky podmianky na stsp.sk/odpoructegeorgea

T
() LURITY

Urok 6 % roéne pre
kazdého. Prenes si > Tyadef
B pozicku a udetri dvojnasobnych

odmien

BLACK
WEEK

bez poplatku
za poskytnutie

PRESTO Uver
¢4 UniCredit Bank
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TELECOM

Hrajte o vysnivanti hescan ot i
obyvacku za10 000 € - .  zap zavas
s Magto-Internetom o

7{’6
Aktivujte si opticky Magio Internet ' I Vezmite siod nas
i ste ygeﬁgmq obyvai:z opticky internet
kady upmave ceny. I l i a instalaciu mate
Navstivte Telekom Centrum alebo volajte

bezplatne.
bezplatne na 0800 123 456.
Viac informacii na www.telekom.sk/obyvacka
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ELECTRO

GARMIN

SAMSUNG

Z Flip4

Dokonald ponuka

. Kupte teraz a ziskajte Golaxy Watch5 40 mm
za 1 cent a navyse vykupny bonus 200 eur

Redmi Note 11

Postavit sa vyzve

90Hz AMOLED - 33W Pro fast nabljanie « 50MP

—
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FOOD & BEVERAGES

MATB%’;;‘;'\C;‘E‘“‘I"E"“? Domaca pohoda,
jedlo, ktoré milujes,

VAM TRADICNE vychladené é’@%

 wi )
IANOCE' »

H
B A MOZES VYHRAT!

L . na I dgd Real Magic
VIAL KA FACEBOOKY MILKA.CZSK /m W““' .
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AUTOMOTIVE

MAZDA CX'5 "--n‘vuv.vv--“
A MAZDA CX-60 .

S ODKUPNYM BONUSOM AZ 1200€

DOSTUPNE IHNED

V AUTOPALACE PANONSKA
MAZDA CX-60

OD 58079 €

MAZDA CX-5

OD 38594 €

Poare u Nathana Drokea. Sullyho o novy TUCSON
o filme Uncharted, iba v kinac)

UNCHARTED @& HYUNDAI
WWW.AUTOPALACE.MAZDA.SK el
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JEWELLERY & PARFEMS

GIORGIO ARMANI

P

GIORqu) ARMANI MY WAY
l!,’ l

NOVA KVETINOVA VONA

i
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HEALTH & BEAUTY

STROJCEK,
KTORY SINIKTO

BUDRTEOARA G NOVA ERA

DOKTORMARTIN.SK e N LASEROV \'(CVI-[
y e > OPERACI OCI

NeoVize

Lepsi zrak, lepsi Zivot

3EN10
SEKUND

(2 LuriTy () LURITY (7 LuriTY




FASHION

HalfPrice

Great brands

VELKE
ZNACKY

=80%

ECCO METROPOLE ZURICH CHELSEA

HalfPriceeu
@fsd
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« Prvni krok k uspéchu.

—
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SVATY

PRAVE V PRODEJI!
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PRAVE V PREDAJI

TEPLICE ¢ \
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SERVICES & FUN

V Tipsport o
PP AWA (1]

Yt SA
| cH
0D NAJL HI}JJAn
a D Deti cestuju
.
| & s od 99 €
R P -
o len za registraciu poéas MS Rezervujte do 28.02.
& usetrite
|V | ,—i“
{16t ‘R_\AI‘ cone
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stﬂ; +
Day /

Ponuka plati do 19. septembra

1,99 cur

za prvy mesiac

e
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DIGI TV

pusti na OJPLAY

MIESTO

P g
((T7) LURITY

skcy JJ/WTIME

POLOVIENA CENA NAVZDY
599¢2,99€
R

skyshowtime.com

e
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HOBBY, DECO, SPORT

‘ b+ MUZIKER BIKS

NOVA PREDAJNA
V PETRZALKE

"~ Teraz d'alsi Action
Spisskej Novej Vsi /=

il EINSTEINOVAT1 I
BRATISLAVA

S

S nami to zvladnete.
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HORIZONTAL selection

» Zalozte si
ucet s

S vyhodnym
s e Urokom

pre firmy <

SHERON

PANSKA 2, BRATISLAVA 811 01
+421 254 647 852
PANSKA@SHERON.SK
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Kdyz premyslite a vyvijite
Cielom omnichannel je komplexné, k“entl OSlaVUJI

vytvorit rovnaku kvalitu
zaZitku na vietkych
platformach. Nie je to
teda iba o jednotnej
komunikacii na vietkych
£
I,

platformach, ale aj o ich Rika Tomas i
vzajomnom prepajani. Tiefenbach, ktery
kozhovor s Tomasom Tiefenbachom, zalozil a fidi digitaini

CEO spologposti Lurity ;lp(lzlt);gf;\irg#g]qu
pro digitalizaci
nemovitosti.

Jak vidite colkovy vyvo) trhu

Cim jo vaie digitaini out-of -home o -~ v segmenty OOH a omnichannel Re k I a m a r\;’c h E a a I( Cﬁ

reklama Lurity vyfimeéna? platforem do budoucna? Piipadné
. v t «<h propojeni?

objednav (a pizzy

Aké mite pliny s tymto néstrojom y ~efldoe 2auimout viak AODUGe SNtoVS Sou [
na Slovensku a v Cechach? 2 d byl uk jen & Aktusiné pod vasim vedenim
prosperuje a roste taky platforma

Neznall medidinych trendov hovorla, 2¢  budy prihovaral personalizovani avatasi 3 3 ¥ L T o k « H pro digitalizaci nemovitosti
OOH je mitva. Realita je viak ind, trh <Al Eiu form DIl ™ o 4 Simplaq. Jak funguje?
s OOH zaiiva renesanciu a rastie. Ako 3 2 diouho Uz potupracuy
vidite trendy Jej vyvoja? Kde vidite posun viiho média za posied- chodn

né roky? Zmenll sa aj kilent a jeho pohlad

na digitilnu 0OH?

e Se spoleénosti Lurity pisobite ve
V
online, Buddcnost 0 aima  reality (AR) Wech zemich & vale ambles tim
v digitaliza % v ¥ 2iejmé nekonéi. Co daléiho nabidne
k reklame, . lastiach sme £ S £ ¢ wpultdno Stejnd ko vkal marketerum a znatkam?
R o Tdme &t
Akd Je dennd realita digitding OOH
na Slovensku a v Cechéch? Spomimall ste omnichannel: v &om Je
Jeho najvadiia sila?

Vidime, 2e z8kaznici ma
perimentovat a s
gie. Naprikiad nedavn

ampane Telekom R c ¢ < &) Komunikacii

ch mach, ale aj o «h
Kym totiZ pr

ll)[ll\’lll kanalm i It 2 HANNEL
atraktivity lokallt, v ktorych s nade IMMUNICATIONS

Stratégie 10/23 Marketing & Media, CR, 7/23 Stratégie 5/23



Budoucnost OOH je digitalni

FrantiSek Farenzena: e s VHODNE UMIESTNENA REKLAMA PRACUJE AKO

URYCHLOVAC NAKUPNEHO SPRAVANIA, TVRDI

Expandujeme, lebo s ,
SEF LURITY

klientmi hladame e "t
najefektivnejsie : S e 000

rieSenia -
(@) RASTISLAV MICHALKO

e FrantiSek Farenzena, director Lurity
pre Cesko a Slovensko hovori o
trendoch a vyzvach trhu s digitalnou
OOH reklamou.

& forbes.sk

Forbes 5/2023 Marketing & Media, CR, 2/23 Stratégie 12/22



LOOKING FORWARD TO

CPOPERATIAN

WWW.LURITY.COM [=] i [=]

PORTAL.LURITY.COM |
HELLO@LURITY.COM EIE#.ﬁ



