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05 digital advertising screens in Slovakia and the Czech Republic

. in the top 42 shopping centres

. large LED outdoor and indoor screens

. digital signage, elevators, pumps, digital projection

. Slovak Post, medical facilities, wellness centres

. with proprietary software that makes campaign planning and management easy
for everyone

. and where you can check the progress and statistics of the campaign at any time
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15 MILLION
VIEWS OF OUR
ADS / MONTH



SR: 19 x SM

- Bratislava, Avion Shopping Mall

- Bratislava, Obchodné centrum Bory Mall
- Bratislava, OC Retro

- Bratislava, Prior, Kamenné namestie

- Bratislava - Petrzalka, Galéria Petrzalka
- Bratislava, Shopping Palace

- Banska Bystrica, NC Terminal

- Humenné, OC Avenue

- KoSice, Atrium Optima

- KoSice, Aupark

- Liptovsky Mikulas, OC RGB

«Martin, OC Tulip

* Nitra, OD Prior

« Poprad, OC Forum

- PreSov, OC Novum

- Spiska Nova Ves, OC Madaras OD Prior Nitra i

* Trencin, OC Laugaricio 0C novum
+ Zilina, OC Mirage
- Zilina, OC Duben




SR: 24 X LED in/outdoor

Bratislava, Galvaniho / Ivanska Bratislava, Vajnorska, oproti Vivo Bratislava, Kral'ovsky dvor

é ..V_'J"fg-:‘_‘.r.r—’ . T =
KoSice, Stanicné namestie PreSov, GreSova ul.

Bratislava, OC Hron, Dudvazska
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PreSov, Encore the club
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Stropkov ' - : Néestie Sloboy, Banska Bystrica




CR: 22 x SM _

. Brno OC Futurum y = S e | |y i
- Brno, OC Campus e T meRy

. Brno, NC Kralovo Pole

. Brno, OC Letmo_

. Brno, OC Velky Spalicek
. Ceské Budéjovice, OC Gécko S e e sy .y i 2 ash
+  Hradec Kralové, OC Futurum iz UGmu TN e i
. Havirov, OC Elan : | ‘ 3 |
. Jihlava, Citypark i qi Citypark
. Karlovy Vary, OC Varyada
. Mlada Boleslav, Bondy Centrum
. Most, OC Central ! : |
. Ostrava, OC Futurum el | oc pLZEN

. Plzen, OC Plzen NS O T

. Praha, Quadrio Shopping

. Praha Novo Plaza

. Praha, OC Repy

. Praha, OC Galerie Harfa

. Praha, OD Kotva (+LED)

. Praha, OC Metropole Zlicin (2x LED)

. Praha, OC Cerny most (3x LED)

. Praha, OC Westfield Chodov (4x LED)
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OD Kofva (Praha)




CR: 11 x LED in/outdo
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LED outdoor OC Kotva, Praha
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LED indoor OC Metropole Zli¢in, LFVD indOXIT:)OC Mgtr?]pole
food court, Praha Zlicin, u Alberta, Praha
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LED indoor OC Cerny most, Food Court, Praha



LURITY

LED indoor OC Westfield Chodov,
Escalator to Albert groceries, Praha

N

LED indoor OC Westfield Chodov, Designer Gallery 2, Praha LED outdoor, Velké Mezifici



SLOVAK POST

Statewide, 70x, county and district locations, 1 million tickets issued/month = 1million+ people reached







Register

You will create an account in the online interface / in the
Lurity epplication. Through this account, you will be able to
continue to monitor end manage your campaigns, check
whether they are working as intended, as well as change and
upload visuals or videos,

Your ads will start running

Once the campaign is approved, it will begin to be displayed
@t the selected locations. Your ads will be rotated with other
ads submitted by other advertisers.

examples of campaings  —>

Create a campaign

It's very easy: 1) enter the name of your campaign, 2) select
locations according to your requirements or product focus
(shopping centers, welinesses or medical centers) or places
where your customers are located, 3) set the timing of the
campaign (min. 7 days), 4) upload a visual or video. Now the
campaign is submitted for approval

Campaign control

You can log in to your Lurity account at any time. You will see
the currant progress of your campaign and the status of
drawing the orders you have ordered. In addition, whenever
you need to update your campaign, you can change your
visuals or video - as many times as you want, and completely
free:)

-

un a campaign

We approve your campaign

Our administrators will evaluate whether your sd's visual or
video is in compliance with our terms and conditions, We'll
also check whether it's in competition with our screen’s:
aperators {eg, an ad for & fitness center at a rival fitness
center).

~10min.

APPROVAL PROCESS
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MEDIA AGENCIES
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Kdyz premyslite a vyvijite
Cielom omnichannel je komplexné, k“entl OSlaVUJI

vytvorit rovnaku kvalitu
zaZitku na vietkych
platformach. Nie je to
teda iba o jednotnej
komunikacii na vietkych
£
I,

platformach, ale aj o ich Rika Tomas i
vzajomnom prepajani. Tiefenbach, ktery
kozhovor s Tomasom Tiefenbachom, zalozil a fidi digitaini

CEO spologposti Lurity ;lp(lzlt);gf;\irg#g]qu
pro digitalizaci
nemovitosti.

Jak vidite colkovy vyvo) trhu

Cim jo vaie digitaini out-of -home o -~ v segmenty OOH a omnichannel Re k I a m a r\;’c h E a a I( Cﬁ

reklama Lurity vyfimeéna? platforem do budoucna? Piipadné
. v t «<h propojeni?

objednav (a pizzy

Aké mite pliny s tymto néstrojom y ~efldoe 2auimout viak AODUGe SNtoVS Sou [
na Slovensku a v Cechach? 2 d byl uk jen & Aktusiné pod vasim vedenim
prosperuje a roste taky platforma

Neznall medidinych trendov hovorla, 2¢  budy prihovaral personalizovani avatasi 3 3 ¥ L T o k « H pro digitalizaci nemovitosti
OOH je mitva. Realita je viak ind, trh <Al Eiu form DIl ™ o 4 Simplaq. Jak funguje?
s OOH zaiiva renesanciu a rastie. Ako 3 2 diouho Uz potupracuy
vidite trendy Jej vyvoja? Kde vidite posun viiho média za posied- chodn

né roky? Zmenll sa aj kilent a jeho pohlad

na digitilnu 0OH?

e Se spoleénosti Lurity pisobite ve
V
online, Buddcnost 0 aima  reality (AR) Wech zemich & vale ambles tim
v digitaliza % v ¥ 2iejmé nekonéi. Co daléiho nabidne
k reklame, . lastiach sme £ S £ ¢ wpultdno Stejnd ko vkal marketerum a znatkam?
R o Tdme &t
Akd Je dennd realita digitding OOH
na Slovensku a v Cechéch? Spomimall ste omnichannel: v &om Je
Jeho najvadiia sila?

Vidime, 2e z8kaznici ma
perimentovat a s
gie. Naprikiad nedavn

ampane Telekom R c ¢ < &) Komunikacii

ch mach, ale aj o «h
Kym totiZ pr

ll)[ll\’lll kanalm i It 2 HANNEL
atraktivity lokallt, v ktorych s nade IMMUNICATIONS

Stratégie 10/23 Marketing & Media, CR, 7/23 Stratégie 5/23



Budoucnost OOH je digitalni

FrantiSek Farenzena: e s VHODNE UMIESTNENA REKLAMA PRACUJE AKO

URYCHLOVAC NAKUPNEHO SPRAVANIA, TVRDI

Expandujeme, lebo s ,
SEF LURITY

klientmi hladame e "t
najefektivnejsie : S e 000

rieSenia -
(@) RASTISLAV MICHALKO

e FrantiSek Farenzena, director Lurity
pre Cesko a Slovensko hovori o
trendoch a vyzvach trhu s digitalnou
OOH reklamou.

& forbes.sk

Forbes 5/2023 Marketing & Media, CR, 2/23 Stratégie 12/22



LOOKING FORWARD TO

CPOPERATIAN

WWW.LURITY.COM [=] i [=]

PORTAL.LURITY.COM |
HELLO@LURITY.COM EIE#.ﬁ



